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A brand is much more than a logo. It is a declaration of what you stand for as an organisation. A strong 
brand is a central platform for a clear market position and a strong marketing strategy. The brand 
should stand for what makes you “stand out”. It must be visual, accessible, appealing and consistent. 
Your brand contains your story and should become the cornerstone of your culture. Great brands 
inspire loyalty beyond reason.

Implementing a marketing strategy without a strong brand is like driving a car with the handbrake on. 

1
Get The Right Logo
A strong logo should be simple, memorable, flexible, appropriate and timeless. There are always 
“trends” in design but these trends eventually date so if you choose to follow the latest design 
fad, ensure this accurately represents your business and it’s intended audience. 
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Create a Strong Style Guide
A style guide is a set of standards for the design of your logo, artwork templates and documents.  
Its purpose is to establish the basic design rules required to protect your brand and ensure 
consistency and professionalism in your communications. Your brand is sure to be lost without 
a corporate style guide. A style guide ensures your brand is consistently represented internally 
and externally by all employees, designers, advertisers and corporate partners across all 
mediums. Be sure to include standards for using logos, colours, copy, fonts and images across 
all mediums (print, social media, website, external promotions and internal items). 
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Know What You Stand For
Every great brand is underpinned by brand values. They form the foundation of the brand. Every 
activity, from how the phone is answered, to the first impression someone receives when they 
walk through your front door conveys a message about your organisation. Every contact with 
every stakeholder should reflect those brand values. In this way the entire organisation “lives 
the brand” and becomes more fully aligned with the Vision.  It’s the key to a high performance 
culture.

4
Be Consistent
A strong brand used consistently and professionally across all mediums will strengthen your 
message. If your branding is not consistent, then you won’t look or sound professional. Little 
things are actually big things when it comes to branding. You have to be consistent in the use of 
your logo or you will dilute your message.

5
Considered Placement
Getting your message out there is everything, but if you’re chasing a monkey down a rabbit 
hole your message is going in the wrong direction. The more clearly you can define your target 
audience, the easier and cheaper it will be to reach them. It’s that simple.
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