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Module 3: Smart Social on a Tiny 
Budget 
PART 2 – All About Content 



Crafting content that connects 
What are the different types of content you can create and share on social media and how 
to craft it to get a result  
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Video	9	here	

Social	Media	Success	
If	you’re	unable	to	play	the	video,	simply	click	the	image	or	paste	this	link	
into	your	browser:	http://bit.ly/2BULCEm	

http://bit.ly/2BULCEm


Edu-
tainment 
Capturing people’s attention 



Social media experts have found that people engage with content that either 
educates them or entertains them. If you can produce content that does both of 
these things – edu-tainment – then you have hit the jackpot. 

Some content formats are guaranteed to do better than others. For example, 
using video on your social media channels will do much better in Facebook 
rankings than a link which has been copied and pasted into a post. Users prefer 
watching videos, so Facebook will preference videos over other types of content.



As mentioned above, the more video you upload, the more people will see your 
posts. The good news is that video doesn’t have to be hard – you don’t need a film 
crew or an editing suite these days – you can make a great looking video using only 
your phone, willing participants and some basic lighting techniques. You can use 
simple videos for the following:

•  Interviews and case studies
•  A visual introduction to your organisation
•  Promotion of events
•  Announcement of appeals/fundraising
•  ‘How to’ educational videos

Video 



Unbelievably, over a third of all people on the internet use the Google-owned 
YouTube, and having your own channel will help people to find you on the internet. 

It’s also useful as a video ‘hub’ for your content, making your videos easy to find and 
link to. You can organise your videos into playlists for further ease of use. 

YouTube 



There are a lot of apps and tools that already exist on the social media 
platforms to make video creation easy. Here are some of the popular ones:

Facebook Live – Facebook Live is available to anyone with a Facebook 
page and a phone. All you have to do is let your audience know in advance, 
then follow the instructions. 

Just make sure you have permission from all parties first. There is now a 
Facebook Live App that allows you to add intros and outros to your videos, 
plus use a branded frame on your Live segment.
 
Use for: 
•  Fundraising events
•  Q&As
•  Speakers
•  Special announcements

Simple video tools 



Facebook Slideshow – this is a great 
tool for creating simple videos using 
photos. All you have to do is upload 
your photos to Facebook and use the 
slideshow option when you create a 
post. 

To go that extra mile, you can add text 
using a site like Canva, or music to 
your video for added appeal. 

Use for: 
•  Photos from an event
•  To highlight an issue or cause 
•  As a way to turn a blog article into a 

video



Gifs – Gifs are moving or animated 
images, usually created as a loop. Widely 
used on social media or within a blog 
post, they are used to express humour or 
emotion. You can use the site Giphy to 
find popular ones or create your own.

Use for: 
Blog articles, instead of photos
To humorously illustrate an emotion

Boomerang – similar to a Gif, Boomerang 
is an Instagram tool for making quick, fun 
loop videos to post to your feed.



Although many of the video tools described above 
don’t require production values, an interview or 
promotional video will need a couple of key 
elements, even if you are producing it on your 
phone.

How to get 
the best 
results: 



Lighting – for a professional-looking video involving people indoors, you need to 
consider what lighting you have available. Often, the best way to light your videos is 
using natural light – smartphones are good at adjusting the lighting on videos. For 
best results, shoot with the lighting coming in from the side, rather than behind or in 
front. Shooting on an overcast day will also reduce the chance of any harsh 
shadows on your subject's face.

Sound – The microphones in smartphones are pretty good these days, so unless 
you are filming somewhere noisy, and as long as you are close to your subject, 
your phone will be sufficient. If you are filming something more complicated, it 
might be worth investigating the purchase of an affordable microphone.

Talent/script – it helps when you are filming someone who is comfortable in front 
of a camera, who can speak clearly, genuinely and with energy. It also helps to 
have a script or at least some idea of the how the video should look in the end.



Images 
A picture is worth a 
thousand words 



Quote graphics are images overlaid with quotes relevant to your audience. These can be 
inspirational, educational or funny, depending on what type of audience you want. 

The good news is that they are super easy to make and can be done in bulk and saved for 
future content.

•  Write down 10 quotes – these can be from famous people, thought leaders in your 
organisation, or snippets of information you want to get across to your audience. If they 
are quotes, remember to include who said it on the graphics.

•  Go to the site Canva, a very simple-to-use graphics site, where you can upload images 
or use set templates and overlay your quote. 

•  Save your creation, download and post to the social media site of your choice.

•  Alternatively, do it on your phone with the Over app.

Quote 
Graphics 



Facebook and Instagram allow you to 
upload multiple images to create an 
album or photo carousel. You can add 
captions to these to tell a story 

Again, use Canva to create collages of 
images or use an app directly on your 
phone like Layout (owned by 
Instagram) to create visually arresting 
montages.



Create a 
photo album / 
collage 



Again, a smartphone will take good photos, but there 
are still a few tricks to learn:

Focus – make sure your image is in focus – i.e. not 
blurry. It’s also a good idea to clean your lens regularly.

Lighting – consider where the light is coming from – 
lighting a subject from behind will make the subject 
dark, but similarly, you don’t want your subject to be 
squinting into the sun.

Rule of thirds – a golden rule of photography is to 
think of your photograph as being in thirds. A very 
simple example is taking a picture of a sunset over the 
sea – ideally you would want the sunset taking up two-
thirds of the picture and the sea taking up one third.

How to get the 
best results 



Back to your notebook/app/screen. Pause 
here and jot down what you want to achieve 
with images

What style of/approach to images will best 
support your brand?

Where will you source your images? 

Which channels will be best for which image 
posts?

Exercise｠6 



Articles 
and 
Blogging 
Content that excites 



Although we live in a visual age, there is still a 
place for writing, or in the case of digital, 

blogging. Not only does it allow more room to 
get more complex ideas, news and details 

across to the reader, original content on your 
website will also increase your Search Engine 
Optimisation (SEO); when someone searches 
for you online, you will be higher up in the 

Google rankings. 



Setting up your blog – it’s	never	been	easier	to	start	your	blog.	Sites	like	Squarespace	or	
WordPress	will	take	you	through	the	whole	process.	
	
Frequency – daily,	weekly,	fortnightly?	Decide	and	commit	to	a	regular	spot	for	sending	it	
out,	so	readers	come	to	expect	it.	
	
Topics – write	down	three	areas	that	are	relevant	to	your	business.	Once	you	have	those,	
write	out	three	topics	for	each	of	those	areas	along	with	some	bullet	points	for	each.	You	
now	have	nine	possible	blog	articles	that	you	can	either	write	yourself	or	outsource	to	a	
copywriter.	

How do I blog 



Have a look at these 
great NFP blogs for 
some inspiration.｠ 



Another great way to get relevant and compelling content is to 
enlist the help of company leaders to provide industry insights, 
or as LinkedIn calls it – ‘influencer’ content. 

This type of article is perfect for sharing on your company 
LinkedIn page especially if they also use the blogging tool first. To 
amplify the article further, ask all your colleagues to send it out 
from their LinkedIn profiles.

Thought leadership process:

•  Ask leaders from different areas of the 
business for three ideas with bullet points

•  Write it up for them or outsource to a 
copywriter

•  Ask them to create a LinkedIn blog
•  Share it on the company page
•  Ask your colleagues to share the post on 

their profiles 

Thought 
leadership 



Before you start writing your blog content, it’s important to consider what tone of 
voice to use. For example, should it be formal and professional, informal and 
chatty, humorous and irreverent? To decide on your tone, think about who your 
audience is and how they would communicate. Ideally, you would want to talk 
to them in the same way in order to make a connection.

Tone 



Optimising your content for Google search is an excellent skill to learn – after all, 
you’ve worked hard on the material, and you want as many people as possible to 
see it. There are a few simple ways to optimise your blog content:

How to get the best results 
SEO 



Keywords – ideas and topics that define the subject of your content. Or to put it 
another way – the words that searchers would use to find your content on 
Google. Using these keywords in your titles and headers will make your content 
easy to match up with the searcher.

Tags – these are ways to organise your blog content, sort of like an index. You 
can use tags to group your articles in different ways. For example, if your blog is 
about food relief, you may want to tag ‘food banks’, ‘vegetables’ or ‘families’. That 
way all the tagged blog articles will be grouped.

Titles – in addition to including keywords in your blog titles, you need to write a 
headline so enticing that readers will want to click through and read the rest. 
When posting on social media – along with the image, the headline will be the 
first thing they see.



Eight types of enticing headlines* 

1.  Surprise – “This Is Not a Perfect Blog Post (But It 
Could’ve Been)”

2.  Questions – “Do You Know How to Create the 
Perfect Blog Post?”

3.  Curiosity gap – “10 Ingredients in a Perfect Blog 
Post. Number 9 Is Impossible!”

4.  Negatives – “Never Write a Boring Blog Post Again”
5.  How to – “How to Create a Perfect Blog Post”
6.  Numbers – “10 Tips to Creating a Perfect Blog 

Post”
7.  Audience referencing – “For People on the Verge of 

Writing the Perfect Blog Post”
8.  Specificity – “The 6-Part Process to Getting Twice 

the Traffic to Your Blog Post”
*Source: Bufferapp 



User 
Generated 
Content 
Other people’s content 



Your social media audience can make some of the 
some of the most effective content themselves. 
Asking your followers to create videos, pictures or 
invite/tag other friends is a great way to boost 
followers and engagement rates.  

If it’s also advocating for a good cause, then a 
successful campaign of user-generated posts could 

be a huge boost to your whole organisation. A 
successful example of was the 

A.L.S. ice bucket challenge, which raised an 
estimated (US)$115 million for the organisation 



Simplicity is the key to a user-
generated campaign – anything too 
complicated will be unlikely to take off.

One simple idea is to create a ‘profile 
frame’, giving your fans a chance to 
show their support for a cause by 
altering their profile picture. You can 
create your own using a tool like 
ActionSprout or the Facebook tool 
Camera Effects.



Content 
curation 
Content from other  
organisations 



Collecting and sharing other organisations’ content is a great way to show that you 
have your finger on the pulse – and reduce the amount of content you have to 
create yourself. There are a couple of ways of doing this:

Set up a Google Alert – let the information come to you on a daily or weekly basis 
by setting up alerts for relevant topics. You will need to set up a Google account, 
but it’s worth having one.

Set up a news aggregator account – rather than browse through all the news 
articles, set up an aggregator like Feedly or Flipboard so you can have all your 
favourites in one place. Set aside some time every day to go through it and store 
links in an online notebook like Evernote or Trello



Having reviewed the material to date, decide 
where you are going to plan your social 
media calendar, schedule, curate your posts, 
and capture your ideas.

At this time, stop and take a moment to set 
up your social media planning in either 
Evernote or Trello. Both have free plans. 
Evernote is great if you are a words person, 
while Trello is fantastic if you like a visual 
ordering system. Both allow you to link video, 
audio, articles, and both have Chrome 
extensions to enable you to snip content as 
you are browsing the web.

Either program works well. So, get this set up 
now.

Exercise｠7 



Questions?  	
	

If	you	have	questions	about	Social	Media	or	the	content	in	these	
slides,	don’t	hesitate	to	get	in	touch	with	Maureen	or	Dominique.	

+61	2	8084	6600	
info@thecopycollective.com		
www.thecopycollective.com		




